
alike in attendance.

New to the show was a dedi-

cated space for new products which 

drew a lot of attention as it highlighted 

some of the newest and most popular 

products available today. 

For the first time in the trade 

show’s history, we have detailed show 

statistics outlining attendees’ promo-

tional spending and company size, 

amongst other data.

These statistics are outlined on 

the preceding pages but can also be 

downloaded from our expo website, 

www.promoexpo.com.au.

We would like to thank those of 

you who exhibited and also those who 

attended and helped make the show 

the success that it was. With more than 

ninety per cent of APE09 exhibitors al-

ready rebooked, we look forward to a 

bigger and better Australian Promo-

tional Expo in 2010.
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