





One of the most important components

in any organisation is understanding and
identifying the goals of that organisation.
In most organisations that goal is o build
a company’s product brand or image
and sell more of what they offer, be that
products or services. Whilst traditional
media has always given great exposure
fo most mainstream brands tfoday, the
humble work uniform and more recently
workwear in parficular has continued to
bat above its apparent level.

Or is it really batting above its level or are people just
unaware of what it can do and has done for their busi-
ness already. Let’s take a look at what this product
brings to your company.

Firstly, how a person looks is generally just about
the first thing you notice about a person you're deal-
ing with. In an image obsessed society how you look
counts to so many, so it's important to at least look the
best you can for the work that you do. Whether that

is a polo shirt and shorts for a fradesperson or a full

business suit for an office worker it is essential that one
dresses accordingly.

One may say that *what does a bricklayer have
need of a new branded polo shirt when his old faded
one still does the job”. Well for me and many others
pride in your appearance shows a sense of consider-
ation and self-respect that will generally be evidenced
in the work that you do. Of course that doesn’t mean
that the best workers are the ones with the newest
and cleanest ouftfits but it does speak volumes about
how they feel about their own businesses and indeed
about yours.

Secondly, uniform apparel and workwear offers
an amazing opportunity for a brand to become front
of mind for current and potential clients. For those of
you who fly how many times have you compared the
flight outfits of the Virgin Blue staff to those of Jetstar. |
know that | for one have many times, to the conclusion
that the Virgin brand is more fashionable than Jetstar
which seems cheaper, an opinion that will ultimately
be a contributor o how you picture or perceive a cer-
tain product or company.

We make judgements all the fime in life so why
would it be any different regarding what we wear.
Most work uniforms will probably never be at the
cutting edge of fashion but they | believe are under-

valued and seen more as a necessity than an op-
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Wanted to Purchase

Our client is looking to expand their interests in the Promotional Products
Merchandise market by purchasing businesses which fit within it’s growth strategy.

'The business which our client is seeking to acquire is:

* a promotional product sales and distribution business

* an Australia wide distribution channel OR.
* a history of strong and growing web based sales

* EBIT of $50,000 or Turnover in excess of $500,000

If you:

* are looking to exit the Promotional Industry

* have suffered with the GFC

* have an idea, skill or business plan needing funds to bring
it to life or

* just need a change

* a promotional product supplier and or a manufacturer of merchandise

* an established client base

* a reputation for quality and on time delivery

* has a point of difference or competitive advantage in this market segment
* EBIT of $50,000 or Turnover in excess of $500,000

Please contact Jason Sprague of Sparke Helmore by phone
or email to discuss your interest in selling your business.
All inquiries will be treated as commercial in confidence.

Level 16,321 Kent Street, Sydney, Australia 2000 @) 02 9260 2487 0293733599 () Jason.Spraguc@sparke.com.au
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portunity. A uniform represents your brand as much

as anything else and so we also make the point that
going cheap to save a few bucks on your apparel pur-
chases can co-ersely devalue a brand. Do you think
that if a sales assistant for Louis Vuitfon wore a cheap
ill-fitting blouse you would respect the brand any more
or less? Even if you don’t readily acknowledge it your
mind forms opinions based in part upon what you see
and how that relates to your thoughts about a subject
or in this case a product.

So much of marketing is subliminal and branded
uniforms and workwear is no different. A logo on a
workshirt for a person that catches a train into work
each day might advertise that company to hundreds
if not thousands of people each day. All for no more
cost than supplying a uniform that may very well be a
legal requirement for that employee to have.

Secondly, a company uniform brings unity to your

office or feam which also contributes to better per-

formance as a collective group. Studies have show
employees that feel they are part of a team achieve
more than those that feel they are lone soldiers plow-
ing along by themselves.

Selling uniforms and workwear should be every bit
a part of a sound marketing strategy as anything else
a company does. If your just selling apparel as cloth-
ing, that’s all they will ever be to that company and
your client will probably just look at who can do them
at the cheapest price. If you offer your clients a dual
solution that services both their basic workwear needs
at the same time as building their brand they will value
your business as one that has their best inferests in
mind and is someone that any good company worth

their salt would want to align themselves with.
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Full Stock Service
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