






Finding #9
The Cost-Per-Impression of 
Promotional Products is a Fraction of a 
Cent

If your marketing dollars are tight right now, consider the fact that 
the average Cost-Per-Impression (CPI) of a promotional product is 
$0.004. That’s a fraction of a cent per impression – and that number 
is even smaller for certain products, like calendars and caps.

Finding #10
Promotional Products Deliver a More Favorable CPI 
Than Virtually Any Other Media

On a CPI basis, promotional products are more cost effective than any other type of 
advertising media except billboards. If you’re spending most of your marketing dol-
lars on television, radio or print advertising, now might be the time to reconsider your 
marketing mix and invest more in promotional products. It’s a sure way to get a bigger 
bang for your buck in these uncertain economic times.

2009 | March - April




